
Doing a little good 
with every glass 
you pour.



Conservation 
Collaboration



Zoos SA is a not-for-profit conservation charity, with revenue 
generated through admissions, annual memberships, donors, and 
corporate partnerships.

Partnerships play a vital role in enabling our work, bringing 
together organisations from a diverse range of sectors to support 
conservation, animal welfare, and visitor experiences.

We collaborate with partners in meaningful and practical ways, 
with each partnership designed to deliver shared value. Together, 
these partnerships highlight the breadth and impact of our 
network. While each collaboration is unique, all are united by a 
shared commitment to protecting wildlife, enhancing visitor 
experiences, and driving positive conservation outcomes

Conservation 
Collaboration



aA collaboration with purpose
‘Grapes for good’ is proof that wine can be a force for good. 
Every drop can go a little further and make a real difference.

Every sip of Grapes for Good helps support Zoos SA’s 
conservation efforts, protecting threatened species and 
supporting vital work at Monarto Safari Park’s Wild 
Africa precinct—creating hope for wildlife at risk of 
extinction.”

With more than 70% of the species in Wild Africa
threatened with extinction in the wild, your support is vital 
and keeps the fight to save these species from extinction 
alive.



From little things…

Partnerships grow and evolve. 

Grapes for Good evolved from a single 
partnership with Kimbolton wines into 
the four-winery partnership that it is 
today. 



Cheetah partnership 
with Kimbolton 
Wines
2020

Grapes for Good 
established 
2021

Best of Wine 
Tourism Award, 
‘Tourism 
Collaboration 
Excellence’ award
2022 

…big things 
grow.

Launch of two tourism 
products:
• Self-drive tasting trail
• Luxury tasting trail
2023

Wine introduced to 
Accommodation at Wild Africa 
/ Monarto Safari Resort
2025

Tasting Australia Event at 
Luxury Safari Lodge and 
Monarto Safari Park
2026
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